We use your internal planning analysis or the MP Strategic Plan we developed for you to identify the

marketing elements you'll need to achieve your membership, loan, and service goals.
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{f Your plan will outline the completed marketing plan details, the necessary campaigns, promotions
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and programs, and includes an itemized budget and

implementation calendar.

MP OnTrac*" Marketing Management

Once your plan is completed, the MP OnTrac®” marketing
management system makes it easy to monitor every project.
From any computer with Internet access you can check your
marketing calendar, review proofs, access previous projects,
calculate ROI, and communicate with your MP consultant and
our Client Solutions Team. You can also manage the marketing
you do elsewhere by simply entering the projects into your

MP OnTrac™ calendar.

Although your comprehensive MP Marketing Plan includes
project start and due dates, it is designed to be flexible.
Marketing elements can be added, changed or deleted
based on future changes in the marketplace or your credit

union’s needs.

Call to learn more about how we can help you maximize
your marketing investment with a comprehensive
MP Marketing Plan.

1-888-641-1215

Online: www.marketingpartners.com
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